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On a scale of 1 - 10, how excited are you 
about booking a holiday post-lockdown?

Which is your dream travel destination?
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A great beach escape
The beach is calling for 70% of people.

17% are raring to pack up and go!
Although a lot of nervousness remains 

around travel from a financial and 
safety perspective. It’s essential that 
travel brands provide reassurance.

Not excited Really excited



Do you have more money to spend on 
holidaying in the UK and overseas than 
what you did before lockdown?

On a scale of 1 - 10, how likely are you 
to book a last-minute holiday than what 
you did before lockdown?

60% of people need to save
www.gov.uk states that 4.7 million 

people have been furloughed, with 
41% of employers having furloughed 

staff in February 2021. Although 
indisposable income is low there’s  

still a demand for people to get their 
holidays back!
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Last-minute holidays are on the rise
People are changing their travel 

behaviours and taking advantage of 
opportunities as soon as they arise.
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When booking a UK-based holiday, 
what is your main search criteria?

66% of people will stick to their  
usual activities

Covid hasn’t impacted the majority 
of what people do in their downtime 

however 30% of people are keen 
to explore. It’s important for brands 
to evaluate their strategy and look 
at ways to engage and excite this 

audience with high intent to take part 
in new activities.

Water sport amenities

Camping amenities

Nice hiking routes

None of the above

Close to the countryside

Great places to eat out

Close to the beach
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Are you more likely to explore and 
take part in new leisure activities  
(i.e. cycling, swimming, golf etc.) than 
you were before lockdown?
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Hitting the staycation sweet spot
Many people are not quite ready to 

travel overseas, but want to embrace 
the outdoors. This is encouraging for 

UK tourism brands as more people look 
to discover what the UK has to offer. 



What information would you  
prefer to see more of from airlines  
and travel agents?

Getting the UK to travel
Creative messaging to highlight what 
people have been missing along with 
ensuring travellers safety is the key to 

encouraging travel.

Family holidays are high 
on the agenda

People are keen to spend valued 
family time away from the home and 

enjoy what the world has to offer.

Covid prevention measures
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Who will you be going on holiday with 
once travel restrictions are lifted?
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Are you more likely to book a 
long-haul flight (+8 hours) now than  
you were before lockdown?

The sky is the limit
Curious Brits are keen to venture  

out further than European hotspots,  
but the majority want to play it safe  

and holiday closer to home. 

How soon would you look to 
plan an overseas holiday once 
restrictions are lifted?
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Staycation vs. overseas holidays
After a year of restrictions and 

increased awareness surrounding 
covid and travel rules, overseas 

travel is looking slightly more 
appealing than what it did at the 

beginning of the first lockdown easing. 
Staycations are still high in demand.

up by 10% since May 2020

up by 10% since May 2020



independents 
_together

Eat & Breathe
Food & Drink Photography  
& Videography

JGM Agency
Creative Communications,  
UX, Development &  
Digital Marketing

Delineo
Brand Strategy & 
Communication Innovation

Ed:gen

Ed:gen

Ed:gen

AA9
Marketing & Communications  
(specific to Pharma &  
Healthcare Sectors)

Shoot the Moon
Lead Creative, Brand  
Storytelling & Application

We’re a unique collection of specialist independent agencies with a dynamic approach to 
results-driven marketing. 

From brand strategy to award-winning photography, our teams deliver effective results in  
the creative marketing space.



info@stm-grp.co.uk
0161 205 3311
www.stm-grp.co.uk
www.linkedin.com/company/stm-grp

Want to upscale your marketing and drive 
commercially successful campaigns?
Contact the team today. info@stm-grp.co.uk
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